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ORAL CARE

INNOVATIONS

Carry Products
Your Patients Will

Appreciate!
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Whitening Trends

New Introductions:

+ Whitening Pens

¢ LED Lighting Systems

* High Concentration Hydrogen
Peroxide Toothpaste

Multi-benefit:

Products that also tackle tooth
sensitivity and protect enamel

Sensorial:
Attributes like taste, mouth
feel, aroma, and breath
freshening continue to improve

)

Toothbrush Trends

New Introductions:
Toothbrushes for specific issues
such as sensitivity, or bleeding
gums, with new bristle tips and
angled brush necks

Sustainability:
Inexpensive sonic toothbrushes
with replacement heads

Less Plastic:
Brushes made from
plant-based materials and
100% plastic-free packaging
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NATURE’S TRUTY:

THE'1BRAND
IN INDEPENDENT
PHARMACY

THREE YEARS RUNNING

#1 in Letter Vitamins, Herbals & Botanicals,
Specialty & Mineral Supplementst
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WATURE™S TRUTY WATURE™S TRUTH

SUPERFOOD
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CURCUMIN 10 MG Beme + BLACK PEPPER.

COMPLEX
2,000 mgin=

WICHWER"S DHaaLY
PROBIOTIC +
 CRANBERRY
5 BILLION cru-}

| 14 HaNR |

AN,
J .'“'UI.E"I 'I‘ﬂu_.. 1

RT CHERRY
. EXTRACT
1,200 mg

200 MG e

B PEFFEE RRYRAET
Rrtwad Sa

WOMAGH = B TES R ELE - sl

T iy T A o S Vi O BT IR
TR Ty
e e, o b G0 cumminn 6] oitides

840093100818 -

840093111654
840093113719 840093117236 840093122674

CONTACT YOUR WHOLESALER FOR PRODUCT AVAILABILITY

840093112125
840093101167

NaturesTruth.com

©2024 Nature’s Truth LLC.

HRG Proprietary PAC Data - 52 Weeks Ending 12/31/23.
*Compared to Magnesium Oxide.

Nature's Truth® D3 2,000 IU Softgels 150ct

Nature's Truth® Sleep Melatonin Gummies 10mg 70ct Nature's Truth® Magnesium Glycinate Gummies 200mg 60ct

© 20

From chronic dry skin to diabetic skin
to incontinence issues

Lantiseptic makes you
comfortable in your skin again

BENEFITS OF LANOLIN AS A MOISTURIZER FOR CHRONIC
DRY SKIN, DIABETIC SKIN

¢ Enhances skin's moisture retention capacity - holds
up to 200% of its own weight in water?

® Helps prevent transepidermal water loss (TEWL)
- 32% reduction in TEWL?

BENEFITS OF LANOLIN AS A SKIN PROTECTANT TO
PREVENT & TREAT INCONTINENCE- ASSOCIATED DERMATITIS

* Naturally derived lipid-based emollient actively
moisturizes while providing occlusive yet semi-
breathable protection

REFERENCES

1. Clark EW, Steel I. Investigations into biomechanisms of the moisturizing function of lanolin. J Soc Cosmet Chem
1993;44(July/August):181-195.

2. Hoppe U.The Lanolin Book. No. 3. Hamburg, Germany: Beiersdorf; 1999.

3. Powers DH, Fox C. A study of the effect of cosmetic ingredients, creams, and lotions on the rate of moisture loss
from the skin. Proc Sci Sect ToiletGoods Assoc. 1957;28:21-26.

Early Detection Test

Extra wide tip for
easy sampling

America's

MOST Garbl
TRUSTED =

Pregnancy Test
Brand’

Floodgemd™
Pt hessinmry

Stock both early
detection options!

633472602276

To learn more, scan the QR code or [
visit www.dermarite.com

OO

-
= wr B % w
= - 5SS
==y ST b

HOW IT WORKS

Lantiseptic forms
lipids on the skin
surface and
penetrates into
intercellular spaces
to reduce water loss*

Retained water is
released to the dry
outer layer as required
to maintain skin
integrity and to help
reduce skin
breakdown*?

DermaRite

Early Digital Test

Unmistakably clear
results in words

v Over 99% accurate from
the day your patient
expects their period?

v Can inform patient 6
days sooner than their
missed period?®

Over 99% Accurate

o i ke e g

v The world's #1 selling
brand in home
pregnancy tests*

6|- e

days

so0ner =

1.Voted most trusted Pregnancy Test by American

f;‘:;r_':\'# o j shoppers based on the 2023 Brandspark® American Trust

= Study. 2.>99% accurate at detecting typical pregnancy

— hormone levels. Note that hormone levels vary. See insert.
3.Clearblue® Early Detection: 77% of pregnant results can

be detected 6 days before your missed period. Clearblue®

Early Digital: 78% of pregnant results can be detected 6

days before your missed period. 4.Based on international

sales in nearly 20 countries compiled using independent

market research data.

SManG

633472602269

clearblue.com/healthcare-professionals

Order from your

wholesaler © 2024 Procter & Gamble
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: Stock your customers’ favorite oral care brénds, this Oral Health Month in June

Z
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UPCS Tom’s of Maine® Product Description

827854001881 Colgate Total® Whitening Paste Toothpaste 5.1 oz
035000671257 Colgate Total®Spearmint Mouthwash 500 mL
035000454614 Colgate®360°® Advanced Optic White® Toothbrush 2 PK

827854006312 Colgate Total®Plaque Pro-Release Whitening Toothpaste 3.0 oz

| " =—mE) .° GROW SALES.
B softsoap i IRISH IRISH NATURALLY.

MOIETURE ) ; n
ORIGINAL AL - A
CLEAM [ EcLAT J r o
e ) L g —— - UPCS Tom’s of Maine® Product Description
Py 2 | i 827854011644  Tom’s®Antiplaque and Whitening Toothpaste 4.5 oz
- 5 - r e g
il | | L .; - = — n = 035000971234  Tom’s®Silly Strawberry Kids Fluoride Toothpaste 5.1 0z
EXFOLIATING URE . ¥ bid ¥ f
i et - o Al fif 077326444436  Tom's®Kids BPA-Free Toothbrush, Soft Single

""':'." 22!;.’“ 077326468395 Tom’s®Silly Strawberry Children’s Anticavity Rinse 16 oz
—_— s

2024 Tom's of Malng, knc

UPCS PRODUCT DESCRIPTION

074182473389 Softsoap® Coconut Scrub 200z
074182473396 Softsoap® Shea Butter & Almond Oil 200z
074182473518 Softsoap® Pomegranate & Mango 200z
) 3 L. UPCS hello® Product Description
035000996749 Irish Spring® Original Clean 200z

819156020035  hello®Activated Charcoal Epic Whitening Fluoride Free Toothpaste 4.0 oz
854296004675  hello®Kids Natural Watermelon Fluoride Free Toothpaste 4.2 oz

. . ) 5
e i Sprlng@ osture Blast 2902 fr I e n d I y : 819156022091  hello®Kids Soft BPA-Free Toothbrush Twin Pack
\ 819156022275 i cavi .

035000993618 IrISh Spring® Active ScrUb 200z hello®Hello Unicorn Anticavity Fluoride Rinse 16 oz

Contact your Wholesaler to Order Contact your Wholesaler to Order

www.softsoap.com cp COLGATE-PALMOLIVE COMPANY Please email questions to: www.colgate.com e www.tomsofmaine.com

e . colgatedrug@salelytics.com
ww w.irishspring.com www.hello-products .com cp COLGATE-PALMOLIVE COMPANY

Please email questions to: ColgateDrug@salelytics.com
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sensitive skin
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Cleans + ]
Soothes .
Skin
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& a|Oe vera Basis Sensitive Skin Bar 4 oz.
UPC: 072140033033
Order from your wholesaler.
© 2024 Beiersdorf, Inc. Free From Fragrances Dyes

Discover
NOURISHING
MOISTURE

Essentially
Enriche:
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UPC: 072140011505 UPC: 072140016586 UPC: 072140026110

© 2024 Beiersdorf, Inc. Order from your wholesaler or visit us at niveausa.com.

G NEVER OUTS®
may 2024 Nivea® Essentially Rich Body Lotion 16.9 fl oz

timely topic

CREATE AN

ALLERGY & ITCH ENDCAP

Allergy Decongestant Nasal Sprays

Allergy Decongestant
Nasal Sprays

Allergy Liquids, Tablets
& Capsules

Allergy Liquids, Tablets & Capsules

Poison vy

Insect Bite Treatments Treatments

General ltch Treatments

To receive monthly themed endcaps,
sign up for HRG’s In.Store program:
hamacher.com/instore

Upcoming issues:

June Category Spotlight:
Growth Drivers &
Innovations

July Category Spotlight:
Trends & Self Care

Aug. Category Spotlight:
Cold, Flu & Pain Relief

did you know?

June is

NATIONAL
M E N lS © This is a great time to
H EALTH remind your male

. patients about what
M 0 NTH - they can do to take
. charge of their health.

@ Encourage men @ Recommend they
~ to schedule their ‘ eat a healthy diet
4 yearly check-up ¥ Nand stay active

o Share ways to
¢\ manage stress

€ offer vaccination
¢\ opportunities

£ Provide resources to £ Suggest they avoid
‘ those that need help with \ smoking and limit
¥ N 3 mental health problem 4 alcohol consumption

Visit health.gov for more information

. *health.gov/myhealthfinder/doctor-visits/regular-checkups/men-take-charge-your-health

Join Our Facebook Group:
Independent Pharmacy — Profit in the Front End
facebook.com/groups/independentpharmacy

Hamacher Resource Group (HRG) provides community pharmacies with

product information on behalf of manufacturers and does not endorse “
any specific product or manufacturer. HRG makes no representation or t ;
warranties, expressed or implied, nor claims responsibility for the results

obtained from the use of such information. HRG does not endorse any Printed on post-consumer recycled

specific wholesaler or distributor. paper with soy-based inks.

NOTE: Items identified with a star rating (s, ¥ s, ¥ % %) were
objectively evaluated within the past 12 months by HRG's analysts in

support of the national IN.store™ program. Never Outs®are part of HRG's
IN.store™ program. They are the top-selling items within a subcategory,
and should always be on a retfailer's shelves, regardless of department size.




